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This article highlights a range of design and analytical tools for studying the
cross-cultural communication of emotion using forced-choice experimental de-
signs. American, Indian, and Japanese participants judged facial expressions from
all 3 cultures. A factorial experimental design is used, balanced n × n across
cultures, to separate “absolute” cultural differences from “relational” effects char-
acterizing the relationship between the emotion expressor and perceiver. Use of a
response bias correction is illustrated for the tendency to endorse particular mul-
tiple-choice categories more often than others. Treating response bias also as an
opportunity to gain insight into attributional style, the authors examined similarities
and differences in response patterns across cultural groups. Finally, the authors
examined patterns in the errors or confusions that participants make during emotion
recognition and documented strong similarity across cultures.

The long-standing debate between psychologists
who argue whether emotions are universal versus cul-

turally specific is ceding to attempts to integrate evi-
dence for both perspectives (e.g., Fiske, Kitayama,
Markus, & Nisbett, 1998; Markus & Kitayama, 1991;
Mesquita & Frijda, 1992; Mesquita, Frijda, & Scher-
er, 1997; Scherer & Wallbott, 1994). Researchers
studying emotion recognition have extensively docu-
mented both cultural similarities and differences.
Cross-cultural studies of emotion recognition have
been one of several central sources of evidence in
favor of emotional universality. Classic studies (e.g.,
Ekman, 1972; Ekman, Sorenson, & Friesen, 1969;
Izard, 1971) demonstrated that facial photographs of
Americans expressing basic emotions could be recog-
nized at above-chance accuracy in literate and prelit-
erate cultures. Despite this evidence for universality,
the same studies also provide evidence for cultural
differences, given that American samples generally
outperformed others when viewing these American
stimuli. For example, in Izard’s (1971) large-scale
study, American and European groups correctly iden-
tified 75%–83% of the facial photographs, whereas
the Japanese group scored 65% and the African group
correctly identified only 50%.
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